
PAID SEARCH



Pay-per-click ads are a driving force for brand recognition and sales across 
search engines, mobile apps, display networks, and streaming media 
platforms. Paid ad reach on the Google Ads Display network alone includes 
more than 2 million sites and reaches 90% of the global audience. 

Another advertising platform that we see offering a great return on investment 
is AdRoll, a data-driven multi-channel marketing platform that leverages 
more than 500 different sources to create a true online marketing ecosystem. 
By using AdRoll, Efferent Media is able to combine your website analytics, 
more than a decade of data, and machine learning to create a cross-channel 
experience that allows us to keep your brand in front of prospective clients at 
various stages of the sales funnel until they become paying customers.

Pay-per-click ads are a powerful tool when leveraged as part of a complete 
marketing strategy. At Efferent Media, we analyze your business goals, create 
an ideal buyer/customer persona by leveraging a multitude of sources, and 
customize a paid ad campaign to meet those objectives. Efferent Media’s in-
house paid media specialists focus on crafting campaigns utilizing the latest 
strategic information to achieve your business goals. Since 2011, Efferent 
Media has been working with companies of all sizes and a wide range of 
budgets, to enhance their online reputations, gain more customers, and 
achieve or exceed their yearly goals.
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INTRODUCTION

WHAT IS PAY PER CLICK?

Pay per click (PPC) is a method for driving specifically targeted website traffic by utilizing text, image, 
or video ads. Our PPC specialists establish a list of search keywords that will trigger a relevant ad to be 
displayed to the user. The ideal scenario would involve the user clicking on an ad that was relevant to 
their keyword search, being taken to a specific landing page, and completing an action referred to as a 
conversion. Examples of conversions are purchasing a product or service, filling out a form, or signing up 
for a newsletter. By analyzing a host of metrics, our PPC specialists can determine what ads, keywords, 
and landing pages convert the most users. 

PPC Management is a continuing process of strategically creating and maintaining campaigns created 
for Google Ads, Bing Ads, AdRoll, and/or Facebook Ads, analyzing the results and modifying the 
campaign as needed. While highly effective, these platforms are also highly complicated and ever-
changing, offering a wide range of unique advertising methods. More than a million businesses around 
the world spend billions of dollars on PPC advertising. Expert PPC management is necessary to ensure 
that money is spent well. Efferent Media’s PPC specialists have many years of experience generating 
results for companies of all sizes and in a wide variety of industries.

http://efferentmedia.com
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WHY IS PPC IMPORTANT TO MY BUSINESS?  
9 KEY STATISTICS

INTRODUCTION

The Google Display Network 
reaches 90% of Internet users 

worldwide. (Google, 2019)

Text ads are the most popular 
with 49% of users clicking them. 

(Search Engine Land, 2019)

PPC visitors are 50% more likely 
to purchase something than 

organic visitors. (Unbounce, 2019)

Search ads can increase brand 
awareness by 80%. (Google)

On average, 41% of clicks 
attend the highest 3 paid ads 

on the search results page. 
(Wordstream)

72% of companies haven’t looked 
at their ad campaigns in more 
than a month. (Neil Patel, 2019)

70% of all paid search 
impressions are on mobile. 

(Mobile Marketer, 2019)

52% of PPC clicks come from 
mobile. (WordStream, 2019) 

76% of people who search 
for something nearby on a 

smartphone will visit a business 
within one day (Google).

http://efferentmedia.com
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INTRODUCTION

WHAT IS REMARKETING?

Remarketing is the practice of serving ads 
to users who visit your website, do or do not 
complete an action, and then leave your 
website. Relevant ads matching the journey 
on your website are subsequently shown on 
another website that the user visits, keeping 
your company, your brand and your product 
or solution front of mind. Even better, with 
remarketing, exposure can lead to more efficient 
ad cost. On the Google Display Network, a 0.1% 
click through rate (CTR) increase can translate 
to a 20% decrease in cost per click (CPC).

Utilizing data from Google Analytics, your 
dedicated PPC specialist defines qualifications 
for ad placement, such as new or previous 
visitors, paid or non-paid visitors, and time 
parameter-defined visitors. Then targeted ads 
are placed across websites included in the 
Google display network. Remarketing ads are 
shown on standard websites, mobile apps, and 
YouTube channels.

SAMPLE GOOGLE DISPLAY  
NETWORK SITES

 ▶ youtube.com

 ▶ gmail.com 

 ▶ nypost.com

 ▶ yahoo.com

 ▶ nytimes.com

 ▶ doodle.com

 ▶ weather.com

 ▶ accuweather.com

 ▶ aol.com

 ▶ zillow.com

 ▶ sparknotes.com

 ▶ washingtonpost.com

 ▶ looper.com

 ▶ pagesix.com

 ▶ politico.com

 ▶ reddit.com

 ▶ parade.com

 ▶ motherjones.com

http://efferentmedia.com
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INTRODUCTION

ADROLL

AdRoll is a remarketing platform that places ads on many websites that are not part of the 
Google display network. AdRoll’s network is independent of Google, so it allows for some 
flexibility when running certain types of display campaigns. Therefore, an AdRoll campaign 
can reach users that regular Google campaigns would not. AdRoll utilizes its own proprietary 
artificial intelligence and provides valuable insight into multi-channel attribution.

 ▶ cnn.com

 ▶ espn.com

 ▶ mlb.com

 ▶ weather.com

 ▶ nasdaq.com

 ▶ thechive.com

 ▶ wunderground.com

 ▶ people.com

 ▶ realtor.com

 ▶ mapquest.com

 ▶ expedia.com

 ▶ tmz.com

 ▶ definition.org

 ▶ barstoolsports.com

 ▶ snopes.com

 ▶ usatoday.com

 ▶ staples.com

 ▶ deadspin.com

 ▶ nbcsports.com

 ▶ mlsli.com

 ▶ bbc.com

SAMPLE ADROLL NETWORK SITES

http://efferentmedia.com
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BENEFITS OF PAID SEARCH/PPC ADS

INCREASED WEBSITE TRAFFIC AND SALES

PPC ADS ARE IMMUNE TO GOOGLE ORGANIC SEARCH 
ALGORITHM CHANGES

HIGHLIGHTS YOUR BRAND

PROVIDES A SECOND CHANCE AT CUSTOMERS WHO 
DON’T CONVERT IMMEDIATELY

YOU’RE ONLY CHARGED FOR THE AD WHEN THEY CLICK

http://efferentmedia.com
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GOALS & OBJECTIVES

CAMPAIGN GOALS

Every dollar is important to you so getting the most value for your dollar is critical to us. To achieve that, 
your paid ad campaign is regularly optimized and monitored. Our goal is to get conversions for the 
lowest cost possible, whether the conversion is a form fill out, a phone call, or a download. The only way 
we can do this is ensuring the right ads are seen by the right people. We also ensure that the pages they 
visit after those clicks are relevant and help them solve a problem or need. This is a win-win for everyone.

CAMPAIGN OBJECTIVES

1. PPC CAMPAIGN STRATEGY 
Your strategy is custom tailored  
to your needs.

2. PERSONA IDENTIFICATION 
Your dedicated PPC specialist and account 
manager will work with you to identify and 
target your product or service’s ideal persona. 
We will leverage analytics data to create a 
well-rounded persona with custom crafted 
ads.

3. COMPETITOR ANALYSIS 
We analyze the competitive paid 
landscape via the SWOT technique – 
evaluate competitors’ Strengths, identify 
their campaigns’ Weaknesses, gauge 
Opportunities, and measure potential Threats. 

4. KEYWORD SELECTION 
We choose highly relevant keywords based on 
your specific business, industry, and service(s) 
provided.

5. AD CREATION 
We create optimized ads, based on the type 
of campaign that is best for your product/
service. These could include text ads, image 
ads, or video ads. We also ensure all ads are 
mobile friendly.

6. MAINTENANCE & OPTIMIZATION 
A successful PPC campaign requires 
regular maintenance and optimization. 

Some companies use a “set it and forget 
it” approach. Neilpatel.com, a well-
respected website reported in 2019 that 
72% of companies haven’t looked at their 
ad campaigns in more than a month. Your 
dedicated paid ads specialist will regularly 
review your keywords and your ads, ensuring 
that they are optimized, and will make 
adjustments as needed. Google and Microsoft 
have constant rolling updates to their search 
algorithms, new brand competitors emerge 
constantly, and ad auctions are continuously 
renewing, all of which necessitates regular ad 
campaign evaluation.

7. MEASURED RESULTS & REPORTING 
Efferent Media provides detailed reports with 
clear, easy-to-understand summaries that 
document PPC metrics, explain key points 
and changes, and help you to track your ad 
campaign’s progress. Your dedicated PPC 
specialist and/or your account manager will 
review this report with you if needed.

8. ACCOUNT MANAGEMENT 
You will be assigned a dedicated account 
manager. He or she will speak with you 
regularly, at your convenience, to discuss 
any new products or services you’re offering, 
upcoming promotions or sales you’re offering, 
and to ensure your account is moving in the 
right direction. Your account manager will 
work with you to create a seasonal calendar 
to help define strategy and goals, both short- 
and long-term.

http://efferentmedia.com
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OUR STRATEGY

PAY-PER-CLICK AD RANKINGS

A multitude of factors determine how well a particular keyword or ad performs. Separate from that is Ad 
Rank, the algorithm for Google Ads used to determine your ad’s position and whether your ad is eligible. 
Ad Rank is recalculated every time your ad is eligible to appear and competes in an auction.

AD RANK FACTORS

 ▶ Bid amount.

 ▶ Auction-time ad quality. 
This includes super high click-through rate, ad relevance, and landing page quality.

 ▶ Search context. 
This includes user location, device, time of search, and nature of search term.

 ▶ Ad Rank thresholds, or the minimum bid needed for an ad to show in a particular position. Other 
factors in Ad Rank threshold include bid and auction-time ad quality.

 ▶ Expected impact of extensions and other ad formats.

http://efferentmedia.com
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OUR STRATEGY

WHAT GOES INTO IMPROVING GOOGLE AD RANKINGS?

KEYWORD SELECTION
We select relevant keywords that 
best fit your product or service, 
and tailor ads to suit them.

COMPETITOR ANALYSIS
Know thy enemy. We check out 

the competition to evaluate 
their strengths and weaknesses, 

and evaluate threats and 
opportunities. 

RELEVANCY & TARGETING
Keywords, topics, and 

demographics help define a 
target audience so your ads 

appear when a user searches 
for a relevant keyword.

NEGATIVE KEYWORDS
Just like you don’t want the strangers 

on your lawn, you don’t want to pay for 
irrelevant keywords. That’s why negative 

keyword lists are crucial to prevent 
ads from being shown to the wrong 

audience. For example, a business that 
only serves commercial properties 

might have “homeowner” on its negative 
keyword list to exclude residential 
prospects that they do not serve.

STRUCTURE
A properly structured 
PPC campaign is vital 

for success. This includes 
establishing and 

maintaining separate 
campaigns and ad groups.

LANDING PAGE OPTIMIZATION
A landing page is a location on your 
website to which your ad redirects 
prospective customers. The landing page 
also needs to be optimized and carefully 
designed just like your pay-per-click ads. 
If your site is slow or not mobile friendly, 
this will need to be addressed.

AD COPY OPTIMIZATION
PPC ads take 3 seconds to read. 
We optimize the keywords and 
ad copy to create conversions.

LANDING PAGES
For certain campaigns, we will create custom 
landing pages. These landing pages will outline 
a single service or product. The design will be 
handled by our in-house art team to ensure 
consistent branding.

MAINTENANCE
Regular optimization and 
modification is critical to the 
long-term success of a PPC 
campaign. Adjustments help 
improve overall account health.

http://efferentmedia.com
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ONBOARDING

During your first two weeks with Efferent Media, we will onboard your account, which means discussing 
your goals so we can establish and align them with a PPC strategy tailor made for your business. This 
includes setting up your campaigns in our tool sets and monitoring applications. We will work with you 
to identify your ideal customer/client persona, based on key demographics, interests, and other custom 
information. 

WELCOME CALL
Your dedicated Account Manager and 
dedicated PPC specialist will ask you a series 
of questions to clarify your needs, identify 
your ideal client/buyer persona, and match it 
with a strategy for your ultimate success. 

PPC STRATEGY
Using your business objectives and the results of 
our consultation, your dedicated PPC specialist 
will present you with campaign strategies that 
work in harmony with the rest of your marketing 
campaign to position for success. 

ESTABLISH CAMPAIGN GOALS
Review business goals, priority products or 

services, and locations. Our PPC strategies and 
ads revolve around your business objectives, 

seasonality, and timelines. After your onboarding 
discussions, your dedicated account team will 

establish meaningful conversion goals based on 
the needs of your specific business, such as form 
fills, phone calls, and clicks to set appointments, 

so that you can monitor your return on ad spend 
(ROAS) and your return on investment (ROI). 

COMPETITIVE LANDSCAPE
We analyze your competitors and discuss the vision 

you have for your business so we can create PPC 
ads that will make you stand out from the crowd. 

This helps uncover their weaknesses, additional 
areas of need, priority, opportunity, and most 

importantly, it helps identify their strategy.

REPORTING
You will receive regular reports detailing the progress 
of your campaign. Additionally, your Account Manager 
and dedicated PPC Specialist will periodically have 
meetings with you to discuss the results further and 
make suggestions for strategy realignment.

http://efferentmedia.com
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